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The All of Us Research Program 

Who We Are 

⦿ The cornerstone of the larger Precision Medicine Initiative—led by the NIH

⦿ One million or more volunteers, reflecting the broad diversity of the U.S.

⦿ Data will inform a variety of research studies



⦿ How can we be more inclusive in 
medical research so that health 
approaches can one day be 
tailored for the individual? 

⦿ How can we reach and build trust 
in communities previously 
underrepresented in medical 
research?

Importance of Diversity in Research

A Resource for All of Us



Collaboration
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A Key Observance

September 15 – October 15 2018



7

Working Together

Working Group Pilot
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Working Together

Organic Connections



Communication 



Theme + Objectives 
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A Content Plan 
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Social Media



A Content Plan 
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New Content

The Dish Vlog

https://twitter.com/AllofUsResearch/status/1052285671556055040


A Content Plan
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Timely Placed Op-Ed



A Content Plan 
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Digital Events



Connection
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National + Consortium Impact

Hispanic Heritage Month Campaign

CAMPAIGN AT A GLANCE

800+ posts promoting the All of Us
Hispanic Heritage Month Campaign 

across the consortium

22,525,000+
Campaign Reach
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Influencer + Media Placements 

6 MEDIA PLACEMENTS AND 
CALENDAR LISTINGS 

= 
53M+ REACH

8 LATINO DIGITAL INFLUENCER 
PLACEMENTS

= 
40,000+ REACH

Hispanic Heritage Month Campaign  
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NAHH Facebook Live

Hispanic Heritage Month Campaign

FB Live Performance 
Numbers

1,834
Video Views

5,203
People Reached

249
Combine Likes, Comments and Shares
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Creating the Conversation

Symplur Signals Trending Terms: Sept. 13 - Oct. 17

#JoinAllofUs x #HispanicHeritageMonth

https://twitter.com/search?f=tweets&vertical=default&q=#JoinAllofUs%20#HispanicHeritageMonth&src=typd
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Changing the Conversation

Symplur Signals Trending Terms: Sept. 13 - Oct. 17



Key Takeaways

Summary

⦿ Start planning early.

⦿ Collaboration, partnership, + relationship development are important for building trust 
and reaching new audiences.

⦿ Development of a working group helped bolster ideas and foster organic collaboration.

⦿ Prepared and packaged content in English and Spanish allowed for easy-to-share 
messages and visuals. 

⦿ Promote. 



Connect with All of Us at @AllofUsResearch

Facebook
Twitter
Instagram

Contact: Yasmin.Kloth@nih.gov
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https://www.facebook.com/AllofUsResearch/
https://twitter.com/allofusresearch
https://www.instagram.com/allofusresearch/
mailto:Yasmin.Kloth@nih.gov
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